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KR

KRINK « CRAIG COSTELLO

fight, KR (or Caig Costello) has

Afamed grfitiartist in his ow

singular artstic volce within is new place of residence —to discover
awayto standout and separate himseif from the other writers inthe
ity Hebegan to produce inksolelyfor hs own use at a timewhen it
was 3 common practice within the graffiti community Adtists madea
variety of homemade nstruments, 3 wellas inks and paints, because
theywere dificut to source commercialy,but also todferentiste

faithfulto s inherently do-it-yourself roots. Heis known for is brand
of Keink h ot
artstc toolin both the graitivworld and beyond. This procuct has alo
provided KR with 3 unique styleof isual production that aims to
stimulate therthan prevent the leaking or dripping of ink. Through

themselves
what was generally seen as the main perilof home-produced ink—the
tack of control and p
The resulting drips n KR woek—which would rormally indicate a
tackof v

different, however, They emphasized the fact that the ink was

both his out

homemade the

indivisible, the inkand the inventor fused into one: The
color, materialty, sim plicity and innovation on every level
Movingto$an Francisco in the early 1990s from the graffitfused

rules of :

from

of grafititherefore became a solution through which KR couk
hetic and form a unique style that

landscapeof Queens in New York, KR wanted o finda
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KR's next step, however wasto completely remeve his name from
his productions, a itherto unknown technique in graffit: While
the” methods and attitude remained very simia” KK's metallic,
dippy style was 5o inimitable that it became a signature in e,
thedl t hisalone.
ForkR the usage of thewritten nameat times ‘got in theway”of
e design, whereas without t "t became abstract, it became more
open’—amarking oricon that embraced the fluidity tedure, and
viscosity of the pigment

At this point the idea of Krink as 2 brand wasstill farfrom KRS
mind. Hewas eraking o his own use, although he soon began 1o
giveink to s friends, putting a "stcker on the botte [usually a soda
bottle] orwitinga tag on it Itwas not until about eight yearsa
initally making Ksink that he sold the first bottle, After moving back
to New York, KR teamed up with the legendary Alife collective, who
persuaded himtostartselling i in their store. He explains: | was
reallysurprised at the response. We packaged i, put it on the shelf
andoand behold it sold out right away” Crucially however, it was
1 presence of Krink that took the paint brand tothe net evel,

thestr
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The Iak crew in particular adopted the paint immediately “cillng
Streets in downtown IYC” Furthermore, KK eft the labeling and
branding of the product open: "I wanted Keink to be multidimensional
and notspexificto onething, | wanied itto becleanand simple:
The packaging doss not direct you, is up toyouto use t to create
something™ With no investment and no marketing strategy, t was

e tied to it 0
the “researc! “thatyi ay inth
streets Krink has now become aworldwide brand that issynonymous
with gaffti culture.

theworld and developed 3 distingt v,

abstract impressionistic style (often utilizing his Krink brand fire
extinguishers), as wellas producing more products and inks. He

has continuedto push his creativity not as something “singular” oras.
‘onething." butas part of his determination to remain "opento new
materials and ideas” and to the endless possi
tyle Alth brands and mulinat
hestrives totread thefine line between co-option and independence,
taking his famed metallic, drippy aesthetic around the globe.

ities and subtleties of
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